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Bolivia Recognizes
“Bourbon” & “Tennessee
Whiskey” as “Distinctive
Products” of the U.S.

in Exchange for U.S.
Recognition of Bolivia's
Native Spirit Singani

Bolivia recently became the 45t country to officially
recognize “Bourbon” and “Tennessee Whiskey” as
distinctive products of the U.S., according to the Office
of the U.S. Trade Representative.

“This important recognition ensures that only
Bourbon and Tennessee Whiskey that are produced in
the U.S. according to official U.S. standards may be sold
in Bolivia,” said Robert Maron, DISCUS Vice President
of International Trade. “This action will protect the
integrity of these popular American spirits products in
this growing market.”

In January 2020, the U.S. and Bolivia exchanged
letters under which the U.S. agreed to recognize
“Singani” as a type of brandy that is a “distinctive
product” of Bolivia, and Bolivia agreed to recognize
“Bourbon” and “Tennessee Whiskey” as “distinctive
products” of the U.S. within 30 days of the U.S. issuing
a final rule recognizing “Singani.”

In August 2021, the Alcohol and Tobacco Tax
and Trade Bureau (TTB) issued a Notice of Proposed
Rulemaking (NPRM) to amend the standard of identity
for brandy to provide that “Singani”is a type of brandy
that is a “distinctive product” of Bolivia. In response to
the NPRM, DISCUS submitted comments to the TTB
expressing support for the reciprocal recognition of
each country’s distinctive distilled spirits.

In January 2023, TTB published its final rule to
recognize “Singani” as a type of brandy that is a
“distinctive product” of Bolivia, effective February
13, 2023. Bolivia completed its administrative
process recognizing “Bourbon” and “Tennessee
Whiskey" as “distinctive products” of the U.S., effective
May 23, 2023.

“DISCUS commends the U.S. Government for
entering into this agreement to support the mutual
recognition of Bolivia's and the U.S!s distinctive
distilled spirits products,”said Maron.“We will continue
to seek opportunities to urge Bolivia to extend similar
recognition to the fast-growing “American Rye
Whiskey” and “American Single Malt Whiskey.”
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Key Trends for 2023
Glohal Travel Retail

continued from page 1
airport hubs in Asia-Pacific; destinations in
Europe and North America will also benefit.

“GTR — not only in APAC, but around the
world — is waiting a pick-up in international
travel activity by Chinese nationals after
pandemic rules were relaxed in early 2023,
said Suarez. “Hub airports and points of
departure for flights back into China will be
key, more so than Chinese airports.”

This raises questions about the future of
Hainan, the duty-free enclave that did so
much to offset China’s GTR slump during
Covid-19. Declines recorded at Hainan in
2022 are expected to persistin 2023 as value
is diverted to international GTR.

However, IWSR expects Hainan to bounce
back in 2024 thanks to a resurgence in
domestic traffic, but with less emphasis on
the highest price segments.

“The sheer size and growth of China’s
burgeoning middle class, who will be
adopting Hainan as a travel destination, is
believed to be fuel enough to compensate
for those Chinese nationals who are now
ready to rejoin the international travel
circuit,” said Suarez. “There are also signs
that Hainan is beginning to attract an
international audience”

Champagne & whisky key drivers
for GTR

While gin has led the GTR spirits recovery,
and agave spirits sales surpassed 2019 levels
in 2022, the much larger whisky category
will play a crucial role in the years ahead.

GTR whisky volumes grew by 77% in
2022, according to IWSR figures, and are
expected to rise by 16% in 2023, recording
a CAGR increase of +8% between 2023
and 2027.

“Whisky proved the key engine forvolume
recovery in 2022, notably U.S. whiskies
benefiting from strong performance in the
Americas,” said Suarez. “Blended and malt
Scotches also posted strong growth in 2022,
but from a deep drop, and are still way short
of pre-crisis volumes (-22% for malt, -26%
for blends).”

Brandy’s recovery has been less positive
— especially Cognac, hit by soft demand
among U.S. consumers and the absence of
Chinese travelers, its two most important
consumer groups.

But Champagne is expected to recover to
pre-pandemic levels during 2023 after GTR
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volumes rose by 83% during 2022, according
to IWSR data.

“The return of the Chinese traveler is
less important for Champagne than it is for
spirits — European travelers are the leading
consumer group,” said Suarez. “As Europeans
are, however, particularly squeezed by
inflationary pressures and the tightening of
the cost-of-living situation, future growth
rates of Champagne are expected to

level off”
return to page 1

Ross & Squibh
Distillery Partners
with The Chris

Long Foundation’s
Waterhoys Initiative
to Comhat Water
Scarcity in Kenya

Ross & Squibb Distillery and its Remus
Bourbon and Rossville Union Rye Whiskey
brands are partnering with NFL legend
Chris Long and his foundation’s Waterboys
Initiative to bring a lasting source of clean,
safe water to a community of 1,600 in arid
southern Kenya.

“Sitting atop the Great Miami Buried
Valley Aquifer, Ross & Squibb Distillery has
benefitted from the abundant clean water
the aquifer provides since 1847. Now,
Indiana’s oldest distillery wants to show
appreciation for this vital resource by helping
bring clean water, and the opportunities that
come with it, to the community of Oloile in
Kenya," according to a company statement.

The project consists of a deep borehole
well, elevated water storage and a
distribution system to serve the residents
of Oloile. The Chris Long Foundation’s
Kenya implementing partner, Well Aware,
is managing drilling and construction
and expects the new water system to be
operational in August.

The new water system will change lives.
With annual rainfall of less than 3.5 inches
and recent drought lasting up to two years,
the Oloile community has been forced to
consume contaminated water from seasonal
rivers and untreated rainwater harvested
from roofs, or to drink water from hand-
dug holes. Accessing fresh, clean water will
alleviate cases of water-borne disease and
free up residents to grow small gardens or

spend time on income-generating activities
rather than searching for drinking water.

“We are honored to work with Waterboys
and Well Aware to bring life-sustaining
water to the Oloile community,” said Shanae
Randolph, Marketing Director-Brands for
MGP’s Luxco Branded Spirits. “We've always
been grateful for the clean water we have in
Lawrenceburg, Indiana, and this partnership
helps us share that necessity for a far more
important cause.”

Chris Long, two-time Super Bowl
Champion and founder of the Waterboys
Initiative, said Ross & Squibb was
instrumental in making the Oloile project a
reality: “Their funding and dedication to this
cause help us extend our impact, offering
a lifeline to communities in dire need of
clean water”
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Breakthru Beverage
Group & William Grant
& Sons USA Renew
Partnership

Breakthru Beverage Group and William
Grant & Sons USA have signed an agreement
onanew five-year partnership. Breakthru will
maintain its representation of the William
Grant & Sons premium portfolio of brands
across the majority of its U.S. footprint.

“Breakthru has been a steadfast partner
for us, true brand builders who routinely
deliver above our expectations,” said Paul
Basford, President and Managing Director,
William Grant & Sons USA. “They continue
to display an excellent understanding of
our route-to-consumer strategy and have
demonstrated a strong growth plan for our
brands, which only reinforced our confidence
in their system. Like William Grant, Breakthru
is a family operated company whose culture
and values align harmoniously with ours,
including a belief in flawless execution,
collaboration, innovation and integrity.”

William Grant & Sons noted Breakthru’s
ongoing investments in technology and
digital capabilities that convert data to
business intelligence, as well as its dedicated
National Accounts team, among the reasons
for the renewed partnership, which will span
14 markets.

“We're proud of our relationship with
William Grant & Sons USA, having built a
cadence of outpacing the rest of the U.S.
becoming their top-performing wholesale
partner,” said Tom Bené, Breakthru Beverage
Group President and CEO. “We remain
deeply committed to providing a high level
of service to our partners and to investing
in the tools, capabilities and brand-building
needed to win in this consumer-centric
market. William Grant’s premium portfolio
and investment behind their brands speaks
for itself, and we look forward to continuing
to serve as their partner finding new and
innovative ways to bring their legendary
portfolio to even more consumers.”
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With more than 40 employees and an
86-year history as an integral player in the
beverage alcohol marketplace among
industry trade organizations, the National
Alcohol Beverage Control Association
(NABCA) recently became certified as a
Great Place To Work.

“| often share how proud | am of NABCA
staff, and | appreciate the contributions that
our team makes to support the vision and
goals of NABCA every day,” said president
and CEO Neal Insley. “Our ability to earn
the Great Place to Work (GPW) certification
is attributable to the efforts of an amazing
team of staff members.”

GPW uses research and data to measure
company culture and provide insights that
evaluates every employee’s experience,
with exemplary workplaces becoming
Great Place To Work Certified or receiving
recognition on a coveted Best Workplaces
List. The survey looks at work environment
with regard to treating employees fairly,
providing opportunities to learn and grow
and feeling connected to its mission and
values. GPW has conducted more than
100-million employee engagement and
culture surveys globally since 1998.

“| appreciate the efforts of our team and
all that they do every day for our members,
customers and each other,” added Insley. “I
could not be more pleased with what our
employees have accomplished in receiving
this highly sought after certification.”

NABCA May 2023
Control States Results

Total Control States spirits sales nine-liter
volume increased by +6.4% over last year’s
May and +9.1% in $Vol showing a resultant
+2.7% price mix. The rolling 12-month
results returned to positive nine-liter volume
with +0.1% and grew +3.0% in $Vol. During
May, there were +11 additional selling days
vs May 2022 with Michigan +7 days and
Alabama, Mississippi, Montana and North
Carolina all +1 additional day each.

Cocktails, driven by Canned RTDs (+47.7%
nine-liter volume), continue to dominate
the category growth of +25.7% nine-liter
volume. Only Brandy/Cognac -7.7% (driven
primarily by Cognac -16.9%), Scotch -1.6%
and Other Imported Whisky -0.6% declined
during May.

The On-Premise spirits channel was
+8.8% for May with a positive +13.2%
growth in $vol resulting in a +4.4% price
mix. All states were positive in both nine-
liter and Svol with Michigan +24.7% coming
from the additional selling days.

Full details by state are available here.
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INDIESPIRITSEXPO.COM

2023 Shows in New York,

New Orleans & Chicago
www.indiespiritsexpo.com
A free pass for is available for
MDA subscribers.
Contact: Dave Schmier

indiespirits@gmail.com
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EXCEPTIONAL CRAFT
FOR EVERY OCCASION

THE SERRALLES COLLECTION OF RUMS IS CRAFTED FOR THOSE WHO SEEK
SUBLIME FLAVOR AND UNMATCHED SMOOTHNESS IN EVERY SIP.

VISIT DONQ.COM | FOLLOW US ON DoNQ DoNQRuUM

CRAFTED TO BE ENJOYED RESPONSIBLY DONQ.COM
PRODUCED BY DESTILERIA SERRALLES, INC., PONCE, PR AND DISTRIBUTED BY SERRALLES USA, LLC, STAMFORD, CT. RUM 40% ALC/VOL.
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100% Agave Mezcals

Worms

are for

Wimps!

www.scorpionmezcal.com

Drink Responsibly Imported by Caballeros Inc., Oakton, VA alc/vol 40%

IRISH WHISKEY

FINISHED IN
40— CASKSFROM
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Campari Group
Executive Leadership
Appointments

Campari  Group has made two
leadership changes for key executives,
effective July 1.

Melanie Batchelor

Following a recent appointment to
Managing Director of Sales & RARE for
Campari America, Melanie Batchelor has
been promoted to Managing Director,
Campari America. She'll lead growth and
oversee all functions of the U.S. business.

Batchelor has worked with Campari
brands in Australia, Canada and the
US. She has had multiple promotions
within the Campari Group organization,
including Vice President Spirits, Global
Strategic  Marketing; Vice President
Marketing, Campari; Managing Director
of Campari Canada; and, most recently,
Managing Director of Sales and RARE
Division, Campari America. In her new
role, Batchelor will continue to report to
Ugo Fiorenzo.

Fiorenzo, Managing Director for the
U.S. and Canada, has led Campari U.S. for
the past seven years. He saw the company
doubl its size, and he led its relocation from
San Francisco to New York City. He succeeds
Mauro Caneschi to become Managing
Director, Business Unit Americas. He'll lead
both in-market operations and partnership
markets to increase market growth and
accelerate brand penetration.

Fiorenzo joined Campari America
in 2005 and has been instrumental in
Campari Group’s ascension as one of the
fastest-growing spirits companies. During
his tenure, he held several leadership
roles in Trade Marketing & Sales before
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Ugo Fiorenzo

becoming Market Head in Jamaica, and he
earned industry recognition with his 2022
appointment to Chairman of the Distilled
Spirits Council of the U.S. (DISCUS). Fiorenzo
will continue to be based in New York City
and will oversee Canadian operations
until further succession announcements
are made.

Sheldon “Shelly”
Stein - Chairman,
WES Brands Advisory
Board

WES Brands in Texas, parent
company of Flecha Azul Tequila and BSB
Flavored Whiskey, has appointed Shelly
Stein as Chairman of the WES Brands
Advisory Board.

Sheldon “Shelly” Stein

Stein spent the last 13 years as CEO of
Glazer’s Distributors and then President
of Southern Glazer’s Wine & Spirits, where
he was instrumental in positioning the
company as a leader in the beverage
alcohol distribution space. As CEO of the

family-owned Glazer’s Distributors, Stein
played a critical role in the merger of
Glazer's and Southern Wine & Spirits to
create Southern Glazer’s Wine & Spirits.

Prior to his tenure in the beverage
alcohol space, Stein was an advisor to
Glazer’s Distributors while a Vice Chairman
of Investment Banking at Bank of America
Merrill Lynch. He also previously held roles
as a Senior Managing Director at Bear,
Stearns & Co. for over 20 years and as a
partner in the Dallas law firm of Hughes
& Luce.

This appointment of Stein comes just
months after WES Brands’ announcement
of a new executive suite, including Shawn
Thurman as Chief Executive Officer, Sean
Penn as Co-President & Chief Operating
Officer, Kyle Stein as Co-President, Chris
Jebbia as Senior Vice President of Finance,
Chris Seithel as Senior Vice President of
Sales, Lauren Ryan-Kiyak as Senior Vice
President of Marketing and Russel Louis as
Senior Vice President of Operations.

Steve May - VP/GM,
Conecuh Brands

Conecuh Brands in Alabama has
appointed Steve May as VP/General
Manager of the company’s new, state-of-
the-art Conecuh Ridge Distillery in Troy,
Alabama. He'll report to Conecuh Brands
President and CEO, Roy Danis

T

Steve May

May comes to Conecuh Brands from
Brown-Forman, where he was Director
of Marketing Operations for Jack Daniel’s
Distillery. During May's tenure, the
Jack Daniel's Homeplace experienced
significant growth in terms of distillery
retail sales and saw the annual guest count
grow from 191,000 to over 300,000.
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Modern Distillery Age Tasting Panel

In this week’s tasting panel, we have notes on an American-Irish Manhattan, a gin, a rum, two Irish whiskies, a rye and a blended scotch.
All spirits are tasted blind. The panelists know only the style and ABV. The notes are a distillation of the panelists’comments.
The panelists vary with each panel but often include: Tom Jensen (Millstone Spirits), Dave Schmier (Independent Spirits Expo), David Talbot

(Ultimate Beverage Challenge), John Henry (El Buho Mezcal), John Heffernan (Senior Master of Whisky), Renzo Kian-Kubota (Harry’s Wine &
Liquor Market), Frank Whitman (food & drinks writer), Linda Kavanagh (MaxEx PR), Paul Zocco (Zok's Homebrewing & Winemaking Supplies),
Ernie Adamo (spirits lover), Steve DeFrank (spirits lover), Dave Sokoloff (spirits lover), Phil Simpson (Asbury Park Distilling), Thomas Henry Strenk
(drinks writer), Melissa Dowling (Editor of Cheers), Kyle Swartz (Managing Editor of Beverage Dynamics, Cheers & StateWays),

Michael Anstendig (Modern Distillery Age) and Gregg Glaser (Publisher/Editor of Modern Distillery Age).

Hercules Mulligan Eyr & Rye, 43%

Hercules Mulligan/American Bespoke Lihations, Westfield, New York, ~$45

A blend of four spirits, including three
American rye whiskies & one Irish
whiskey, plus cherry bitters & all-natural
sweet & sour cherry juice

Reddish with an aroma of whiskey and
cherries. In the taste are whiskey, cherries,
pepper and alcohol warmth; clean and well
balanced. A full body. A great cocktail on ice
with a garnish of orange.

Farmer's Gin, 46.7%

Chatham Imports; produced in
partnership with 1000 Springs Mill
Farm & Ahout Distilled Resources,
hoth in Idaho, ~$35

USDA certified organic wheat; botanicals
include juniper, elderflower, hemp
seed, lemongrass, coriander, rose &
angelica root

Clear with an aroma of juniper and roses. The
taste is a potpourri of all the botanicals plus
alcohol warmth. A medium body. Finishes
with that same potpourri.

Orphan Barrel Scarlet Shade Straight Rye, 45%

Orphan Barrel Whiskey, Tullahoma, Tenn., ~$20
Aged for 14 years in Kentucky; bottled .
in Tennessee -
Light golden brown with an aroma of
carraway seeds, vanilla and lightly toasted
oak In the tase are more caraway seeds,
cloves, baking spices and orchard fruits A
medium body. Finishes dry with chocolate.

The Modern Distillery Age Tasting
Panel meets once or twice a month.
Samples are sent by distillers and
importers and are tasted blind.
Samples can be sent to:
Modern Distillery Age
228 Silvermine Avenue
Norwalk, CT 06850
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Proper 12 Irish Whiskey, 40%

Proper 12 Whiskey, Dublin, Ireland, ~$30

Imported by Eire Born Spirits; a blend of
grain and malted barley; triple distilled;
aged four years in ex-bourbon barrels
Light amber with an aroma of freshly-
mowed hay, vanilla and honey. In the taste
are toasted wood, honey and vanilla. A
medium body. Finishes dry and balanced.

Proper 12 Irish & Apple Whiskey, 39%
Proper 12 Whiskey, Dublin, Ireland, ~$25

Imported by Eire Born Spirits

Light amber with an aroma of green apples.
Lots of those green apples in the taste, plus
cloves, cinnamon and a hint of whiskey. A
medium body. Finishes with — apples.

POPR
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IRISHT® APPLE

Papa’s Pilar Rum, Rye Barrel, 43%

Papa’s Pilar, lemmingway Rum Co., Key West, Fla, ~$50

The brand’s Dark Rum, which is solera
blended, with rums sourced from
Barbados, Dominican Republic, Panama,
Venezuela & Florida; finished in once-
used straight rye whiskey barrels made

from heavily charred white oak

Dark amber with an aroma of rich brown
sugar. In the taste are lovely, rich molasses,
coffee, dark chocolate, baking spices and
oak. A full, viscous body. Finishes with all the

above; well balanced.
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Dewar’'s 19 Year Old “The Champions”
Edition Commemorative Bottle, 43%

John Dewar & Sons, Perthshire, Scotland, ~$80

Imported by John Dewar & Sons (Bacardi);
double-aged; finished in California Napa
Valley red wine barrels

Reddish-brown with an aroma of heathery
sweetness, toffee, nutmeg, red berries and
black cherries. Smoke, leather and honey
in the taste. A full body. A long finish with
smoke, fruitiness and sweetness.
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Dollar Sales Dollar Share of Spirits Case Sales
Current % Change Current Change vs Current % Change

vs YA YA vs YA

$11,222,621,955 6.0% 100.00 0.00 77,751,683 7.3%
$3,665,473,765 2.2% 32.66 -1.23 16,223,002 -0.8%
$2,346,799,011 0.6% 2091 -1.14 17,674,792 -1.3%
$1,170,458,045 25.4% 10.43 1.61 13,894,119 24.0%
$1,131,140,577 8.7% 10.08 0.24 3,680,558 4.0%
$700,073,121 4.2% 6.24 -0.11 3,157,414 1.2%
$662,633,643 -2.9% 5.90 -0.54 4,777,894 -5.3%
$476,988,426 86.6% 4.25 1.83 8,199,660 83.5%
$463,347,650 -3.4% 413 -0.40 1,596,354 -6.1%
$371,628,207 2.9% 3.31 -0.10 7,242,997 -6.6%
$234,079,511 -1.7% 2.09 -0.16 1,304,892 -6.1%
Case Share of Spirits Price per Case Price per 750 ml Volume

Current Change vs Current Change vs Current Change vs
YA YA YA

100.00 0.00 $144.34 -$1.65 $12.03 -$0.14
20.87 -1.70 $225.94 $6.65 $18.83 $0.55
22.73 -1.97 $132.78 $2.45 $11.06 $0.20
17.87 241 $84.24 $0.96 $7.02 $0.08

4.73 -0.15 $307.33 $13.33 $25.61 $1.11

4.06 -0.24 $221.72 $6.38 $18.48 $0.53

6.15 -0.82 $138.69 $3.51 $11.56 $0.29
10.55 4.38 $58.17 $0.96 $4.85 $0.08

2.05 -0.29 $290.25 $8.22 $24.19 $0.68

9.32 -1.38 $51.31 $4.73 $4.28 $0.39
1.68 -0.24 $179.39 $8.03 $14.95 $0.67
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Tasting Events & Competitions

Year #25 — November 4, 2023
Also judged: Spirits RTDs, Hard Seltzer, Hard Kombucha,
No-Alcohol Beer
Deadline for entry forms is October 15, 2023
www.gibcc.com
The longest-running and largest such competition on the
East Coast.

& INDEPENDENT
\ lo, P2 Cope

INDIESPIRITSEXPO.GOM
New York City — June 2023

New Orleans — July 2023
Chicago — September 2023

ULTIMATE SPIRITS
CHALLENGE 2023

Accepting Entries Now

ultimate-beverage.com
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